FOR IMMEDIATE RELEASE

Attention Marketing Editors

EMAI L DATA SOURCE RANKS EMAI L BRAND EQUI TY OF MARKETERS I N THE FAM LY CLOTHI NG

SECTCR

New York — January 5, 2008— Email Data Source (www.

leading provider of email competitive analysis data
ranking the Email Brand Equity Index™ of marketers
clothing sector based on the quality and effectiven
marketing efforts as well as the representation of
party emails.

Email Data Source monitors the email marketing camp
companies in 230 market sectors, providing data and
product, Email Analyst ™.,

The Email Brand Equity Index™ is determined by comp
email marketing messages and measuring a combinatio

emails’ perceived effectiveness in driving website
the delivered email.

Emai | Brand Equity Rankings- Family d othing Sector

1) Abercrombie & Fitch abercrombie.com

2) Macy'’s & Co. macys.com

3) Old Navy oldnavy.com

4) Buckle Inc buckle.com

5) Lands End landsend.com

6) Sierra Trading Post sierratradingpost.com

7) The Gap gap.com

8) Eddie Bauer eddiebauer.com
9) May Department Stores lordandtaylor.com
10)American Eagle ae.com

“We are pleased to provide marketers a way of measu
across all email marketing channels which reflects
may perceive that brand in their inbox. Understandi
as a whole--through in house marketing, as well as
sponsorships and affiliate marketing efforts--can h
their brand equity and their ROI. It has been shown
more favorably to email marketing efforts based on
experience. The Email Brand Equity Index™ is the fi
360 degree view of email marketing,” said Bill McCl
Co-Founder and Chairman.

About Email Data Source, Inc.

Based in New York City, Email Data Source collects,
archives millions of marketing messages, providing
and analytics to the email marketing community. The
email marketing data as well as actionable insights
behind them since 2003. Email Analyst TM, the compa
monitors the world of email marketing for advertisi
marketers, direct marketers and their affiliates an
information please visit:

http://www.emaildatasource.com
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Michelle Hayden

(646) 403-3387
michelle@emaildatasource.com
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